
America’s Only Employee-Owned Motor Club



The following Participating Partners contributed to the success of  
Travelers Motor Club in week ending 10/24/2012 

 

NOVEMBER  

Happy  

Birthday 

Janice Faison  

Mark Gavell  

Randy 

Hauger  

 

 

 

 

 

Bill Ragland 

31 Members 

Ronnie Murray 

22 Members 

Robert Hicks 

Jerry Hughes Jim Knight 

TMC CHRISTMAS CLUB 

These Participating Partners signed  

over 20 members this week and had 

$20.00 deposited to their  

Christmas Club accounts! 

 

 

 

 

 Bill Ragland Ronnie Murray 

 

Daylight Savings Time  

ends Sunday,  

November 4, 2012.  

Don’t forget to set 

your clocks back 

one hour Saturday,  

November 3, 2012. 

_____________________ 

“Veterans Day” Holiday 

November 12, 2012.  

    Post Office closed.  



Are you gearing up for BRANSON? 

Don’t miss your opportunity to have all your expenses paid to the Awards Retreat in 

March 2013.  It’s not too late to qualify—just keep your eyes on the prize and you can 

do it!  Of course, everyone is welcome (and encouraged!) to attend….but wouldn’t you 

enjoy the trip more if it was free?!    Go Team TMC! 

 

                   Congratulations to BILL RAGLAND! 

 

He is the first Partner to qualify for an all expense paid trip to the convention by  

meeting the 500   member production qualifier.  Will your picture be here next??? 

Double Down to  

Convention Blitz!  
  

WEEK TWO WINNERS of $500 ARE ... 

  

 
 

  

 

 

  

WEEK THREE  

MONDAY, October 29 thru SATURDAY, November 3  

IF you qualified for week one and two, you can “Double-Down” on 

your bonus -  

Write 15 members this week- earn $1000!  

Only qualified for one of the preceding weeks?  

Write 15 members this week- earn $500!  

Didn’t qualify during either week one or two?  

Write 15 members this week- earn $250!  

All business must be new members, written and processed during each  

contest week to qualify for that week! (Any outstanding TDC’s  will count to-

ward the contest during the week they are processed.) 

_________________________________________________________________ 

Ronnie Murray Robert Hicks Bill Ragland 
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